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KEYNOTE - Summary
Sunil Joshi, President, Enterprise Business, Emerging Markets, Tata Communications
Joshi gave an overview of the state of emerging markets. He argued that, despite the recession, "we will see growth kicking and remaining still within the emerging markets, and the developed markets starting to kick back into positive growth of GDP." Emerging markets, such as India, China, and Mexico are different demographically from the rest of the world, said Joshi. For example, they manifest a growing middle class, increasing urbanisation, and an evolving population pyramid, where youth plays "a very important role in the growth of these geographies".

The significance, said Joshi, is that "we have a market that has tremendous potential by just the socio-economic mix, and the opportunities it creates for various organisations, but also for contributing to those economies." And this will both attract investment into and generate investment from those countries, as well as drive rapid adoption of new technology and innovative business models. The key to success however "is understanding local knowledge and having people on the ground".
Joshi concluded with a call for good business execution and strong partnerships. He was then interviewed on stage by Duncan Clark of BDA Research, and by the audience. Joshi said that his company was prepared to offer different services in different countries, depending on  demand. 

In response to questions, he talked again about the trend towards outward investment, about how Tata de-risks itself by engaging in multiple lines of business, and how the company is investing heavily in African communications. He also said that people are "a very important pillar in the entire Tata group philosophy", and that Tata is "looking at China very seriously as a market that we would like to engage in", especially following the granting of 3G licences.
The final topic was telepresence. Joshi joked his frequent flyer status was in danger as a result of Tata's increasing adoption of this technology, and that "our board meetings are now done on telepresence, where we have our board members in Singapore, India and New Jersey," and that Tata is increasing its telepresence rental capabilities across the AsiaPac region.
